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9200 of the education leaders who
read eSN Online are involved in
buying ed-tech products and services:

469% have taken direct action as a
result of an ad they've seen at eSN
Online within the last 12 months.

999% of the education leaders who read eSN Online say it's valuable to their work

Which web sites do K-20 decision makers find useful?

eSchoolNews.com: 90%
EdWeek.org: 67%

Edutopia.org: 65%
techLEARNING.com: 46%

TH.E. Journal: 46%
Scholastic.com/administrator: 39%
DistrictAdministration.com: 26%
CampusTechnology.com: 21%

Convergemag.com: 13%
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Excerpted from a 2009 study by McDonald Research Group
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