
93% of the education leaders 
who read eSchool News are involved in
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last 12 months:
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Results of 2010 

95% of readers say eSN is valuable to their work

98% of readers say eSN is “credible”; 99% say it’s “informative”; 
96% say it’s “useful”; and 92% say it’s “authoritative”

Which publications do K-20 decision makers find useful?

eSchool News: 93%

Technology + Learning: 54%

Edutopia: 52%

T.H.E. Journal: 39%

District Administration: 23%

Scholastic Administrator: 22%
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