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Advertising Planner

eSchool News News features the top school technology news stories, expert columns, best practices,
¥ and special reports. And each month, our elite K-20 decision makers—your best sales prospects —
i meticulously review this key information to help them evaluate and purchase technology products

and services for their schools. Consult the editorial schedule below, then contact one of our knowledgeable account
representatives for assistance in developing a program best suited to your promotional objectives and budget.

2009 EDITORIAL CALENDAR**
ISSUE | HIGHLIGHTS BONUS DISTRIBUTION

January 2009 eSN Bound-in Advertising Supplement—

g/loneyé\/latters_ - Noverber 5. 2008 Money Matters: Full-size, Type-A magazine bound into the January issue of eSchool News, focusing on cost-containment, sawvy purchasing,
pace Reservation: November 5, environmental sustainability, and grants & funding - includes YOUR own story “Advertisers’ Solutions: How Efficient and Cost-Effective
Materials Deadline: November 10, 2008  Products Enrich Leaming and Preserve Scarce Resources”

Space Reservation: eSN Special Emphasis— Wireless Technologies: The latest developments in Wi-Fi, WiMAX, (Exhibit Hall Only)

November 26, 2008 microwave technologies, mesh networking, wireless security, and more. Florida Educational Technology Conference
Materials Deadline: eSN Special Feature— Student Information Systems (FETC), Jan. 21-24, Orlando

December 3, 2008 Curriculum Spotlight*— ESL & Technology

February 2009 eSN Special Emphasis— “Green” Computing: New developments in energy-efficient and DOUBLE Bonus Distribution:
Space Reservation: environmentally friendly school technologies. (Door Drop, Attendee Reg. Packets & Exhibit Hall)
January 7, 2009 eSN Special Features— 9th Annual “Tech-Sawy Superintendent Awards” National recognifion  7exas Computer Education Association (TCEA)
Materials Deadline: for the nation’s most technologically sawvy school district chief executives from coast to coast. 28th Annual Convention & Exposition
January 14, 2009 Software Virtualization Feb. 2-6, Austin
Curriculum Spotlight*— Graphic Arts & Technology (Door Drop & Exhibit Hall)
American Association of School Administrators
(AASA) Annual Conference, Feb. 19-21, San Francisco
March 2009 eSN Special Emphasis— Collaborative Learning: How savvy educators are using safe, DOUBLE Bonus Distribution:
Space Reservation: age-appropriate social networking tools (blogs, wikis, eMail, IM, and safe social networks) (Door Drop, Attendee Reg. Packets & Exfibit Hall)
February 4, 2009 to foster coII.aboratwe leamning experiences. N . Consartum for School Networking (CosN) K-12
Materials Deadline: eSN Special Feature— Open Technologies in Education School Networking Conference,
February 8, 2009 Curriculum Spotlight*— Science & Technology March 10-12, Austin

(Exhibit Hall Only)

Association for Supervision & Curriculum
Development (ASCD) Annual Conference,
March 14-16, Orlando

April 2009 eSN Bound-in Advertising Supplement—

Best Practices Best Practices in Educational Technology: Ful-size, Type-A magazine bound into the April issue of eSchool News giving ed-tech buyers
Space Reservation: February 4, 2009 case studies and examples of successful ed-tech implementations.

Materials Deadline: February 11, 2009

Space Reservation: eSN Special Emphasis— School Video Use: Instructional and streaming video services; media State & Regional Conferences & Seminars
March 4, 2009 capturing, archiving, and distribution systems; video production tools; and more.

Materials Deadline: eSN Product Face-Off— Interactive Whiteboards (Side-by-side comparisons of the leading
March 9, 2009 interactive whiteboard solutions in schools)

eSN Special Feature— Data Storage & Backup
Curriculum Spotlight*— Math & Technology

May 2009 eSN Special Emphasis— Computers & Peripherals: Desktop computers, network computers, State & Regional Conferences & Seminars
Space Reservation: laptops, tablets, handhelds, monitors, keyboards, external drives, and more.

April 2, 2009 eSN Product Face-Off— Library Management Systems (side-by-side comparisons of the
Materials Deadline: leading library-management solutions in schools)

April 9, 2009 eSN Special Feature— Printing & Imaging Solutions
Curriculum Spotlight*— Reading & Technology

*#Editorial schedules are subject to change without notice.

* Two-page features examining the use of technology to help students excel in these curriculum areas —over please—



June 2009
Space Reservation:
May 6, 2009

Materials Deadline:
May 13, 2009

July 2009
Product Face Off

Space Reservation:
June 3, 2009

Materials Deadline:
June 10, 2009

Advertising Planner

HIGHLIGHTS

eSN Special Emphasis— Onling Leaming: Virtual-school programs, online courseware, learn-
ing management systems, video conferencing systems, and more.,

eSN Special Feature— Projectors & Presentation Tools, Emerging Technologies
Curriculum Spotlight*— Foreign Languages & Technology

eSN Bound-in Advertising Supplement—

BONUS DISTRIBUTION

(Door Drop & Exhibit Hall)

National Educational Computing Conference
(NECC), June 28-July 1, Washington, D.C.

_ Product Face-Off: Full-size, Type-A magazine bound into the July issue of eSchaol News giving ed-tech buyers side-hy-side comparisons
Space Reservation: May 5, 2009 of the leading products and services available in the K-20 marketplace.
Materials Deadline: May 11, 2009

eSN Special Emphasis— Data Management: Data tracking, analysis, and reporting tools; stu-
dent and school information systems; data-driven decision making; and more.

eSN Special Features— Spotlight on School Safety: A report on school safety and security
trends and technologies, culled from eSN Online's SAFE (School Actions for Emergencies) Center.

Focus on SIF (Schools Interoperability Framework)
Curriculum Spotlight*— Health & Technology

State & Regional Conferences & Seminars

August 2009
Space Reservation:
July 1, 2009

Materials Deadline:
July 8, 2009

eSN Special Emphasis— Network Administration & Infrastructure: Network operating systems;
remote access and monitoring tools; bandwidth management tools; software distribution systems;
network asset management software; network and desktop security Software; filtering and
firewalls; help-desk solutions; wiring, cabling, routers, switches, and web servers; telephony and
telecommunications systems; voice-over-IP solutions; and more.

eSN Product Face-Off— Learning Management Systems (side-by-side comparisons of the
leading course-management systems used in schools)

eSN Special Features— Professional Dev., Customer Relations Management (CRM) Software
Curriculum Spotlight*— Sports, Physical Education & Technology

State & Regional Conferences & Seminars

September 2009
Space Reservation:
August 5, 2009

Materials Deadline:
August 12, 2009

eSN Special Emphasis— Assessment: Computer-based testing solutions; computer adaptive
testing; diagnostic and formative assessment; Response to Intervention; and more.

eSN Product Face-Off— Personal Response Systems (side-by-side comparisons of the lead-
ing student response systems used in schools)

eSN Special Features— e Test Prep & Supplemental Educational Services (SES)
Back to School Issue
Curriculum Spotlight*— Writing & Technology

State & Regional Conferences & Seminars

October 2009
Space Reservation:
September 2, 2009

Materials Deadline:
September 9, 2009

eSN Special Emphasis— Accessible & Assistive Technologies: Voice-recognition software,
text-to-speech Software, smart pointing devices, closed-captioning and video description Software,
TTY and TDD systems, audio books, and more.

eSN Special Features— Differentiated Instruction, Transportation & Food Service Software
Curriculum Spotlight*— Music & Technology

(Door Drop & Exhibit Hall)

National School Boards Association's T+L2
Conference, Oct. 28-30, Denver, CO

November/
December 2009
Space Reservation:
October 1, 2009
Materials Deadline:
October 8, 2009

e SCHOOL NEWS is dedicated to providing K-20 decision

makers with the best information available to evaluate and
purchase the technology necessary to achieve educational goals.

7920 Norfolk Ave. #900 ¢ Bethesda, MD 20814 ¢ 1-800-394-0115 x131
Fax: 301-913-0119 ¢ adinfo@eschoolnews.com ® www.eschoolnews.com/mediakit

eSN Special Emphasis— School Media Centers: Library automation software, library asset
management systems, online reference databases, centralized media storage and distribution
systems, and more,

eSN Product Face-Off— Video Streaming Senvices (side-by-side comparisons of the leading
instructional video services used in schools)

eSN Special Features— 7th Annual “e-Rate Survival Guide”, Global Education Reform
Curriculum Spotlight*— History, Geography & Technology

(Door Drap)

American Association of School Librarians
(AASL) Conference, Nov. 4-8, Charlotte, N.C.

*+*Editorial schedules are subject to change without notice.

For additional information on display advertising, Special
Report sponsorships, Face Offs, and Best Practices
inserts, contact your regional Account Executive at
1-800-394-0115, x131, or adinfo@eschoolnews.com.
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Print Readership Profile

90,201 total copies served to BPA-audited qualified buyers*

100% OF U.S.
SUPERINTENDENTS

Management/

Leadership — 55%;

Management/
Leadership — 55%

Includes titles such as: Superintendent,
Chief State School Officer, State Education
Technology Director, Deputy/Assistant/Area
Superintendent, Principal/Assist Principal,

Business Manager/Purchasing Agent,
Federal/State Program Director,

Human Resource Director, Safety/Security Director,
Special Education Director, Governors Office Staff,
Legislative Staff Member, School Board Member,
College/University Official/ Professor

EAST- Barbara Schrader
bschrader@eschoolnews.com
1-800-394-0115 x 163

Patty Voltz
pvoltz@eschoolnews.com
1-813-991-4099

[T/
Currculum
— Y%

IT/Curriculum — 38%

Includes titles such as: CIO/MIS/IT Director,
Curriculum Director, Instructional Technology
Specialist, Technology Coordinator,

Technology Advocate

Includes titles such as: Librarian,
Library Services Director, Media/Audiovisual

Director, Media Center Director

*BPA-audited circulation, as per audit for Nov/Dec 2008

FOR MORE INFORMATION

WEST- Paul Turchetta
prturchett@aol.com
1-310-540-3344

PUBLISHER- Gregg W. Downey
gdowney@eschoolnews.com
1-800-394-0115 x 107
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Special Report Series

Combine the branding power of display advertising with the
lead-generating power of direct-response marketing.

By bundling award-winning editorial coverage with your important
sales message, your eSchool News Special Report Sponsorship
showcases your products to a receptive, unduplicated audience of
more than 600,000 K-20 technology decision makers.

1. What's an eSchool News "Special Report"?

eSchool News regularly publishes a critically acclaimed 8-page
Special Report series developed to assist our readers in making
better purchasing decisions within a selected school technology
product category. These special run-of-press reports are prepared
by our award-winning editorial staff and included in the current
issue of eSchool News. Special Reports typically include product
trends and overviews, case studies, and expert advice.

2. Here’s how your Special Report Sponsorship
generates direct sales leads for your product!

In addition to inclusion in eSchool News, your sponsored Special
Report is prominently featured on our award-winning website
eSchool News Online. Key portions of your Special Report are also
transmitted electronically via broadcast eMail to qualified K-20
purchasing decision makers nationwide. After they provide us
demographic information, we forward the balance of the Special
Report to qualified requestors. We then forward to you, the contact
information we’ve gathered from these highly qualified prospects.
Within days, it’s not unusual for eSchool News Special Report
sponsors to receive several thousand highly qualified sales leads!

5N Special Report

Rating the E-rate

3. The eSchool News Special Report audience—
600,000 K-20 technology decision makers!

Your sponsored Special Report will reach more than 600,000
unduplicated K-20 technology decision makers. They include the
school technology leaders who read eSchool News each month
and the technology professionals who visit eSchool News Online
every month.

....continued on next page

FOR MORE INFORMATION

EAST- Barbara Schrader Patty Voltz ~ WEST- Paul Turchetta  PUBLISHER- Gregg W. Downey
bschrader@eschoolnews.com pvoltz@eschoolnews.com prturchett@aol.com gdowney@eschoolnews.com
1-800-394-0115 x 163 1-813-991-4099 1-310-540-3344 1-800-394-0115 x 107
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Special Report Series con't...

4. The elite K-20 professionals reading your Special Report
represent the entire K-20 technology “purchasing team”

With a documented history of technology spending, they’re the
prime buyers of products and services in the $14 billion school
technology marketplace. They include...

* IT Decision Makers at every U.S. College and University
* K-12 Superintendents

lculating K-12 Math

g in LS mole dar wizisirey; b

il
* Deputy and Assistant Superintendents EE{:E it
* Information Technology directors | i
* Instructional Media directors B
* Library service directors
* Principals

* Technology Coordinators P TR

* Federal Program Directors

* School Purchasing Agents

e Librarians

e Curriculum Administrators

* School Board Members

* Federal Education Technology Leaders

* State Government Education Technology Officials
* School Purchasing Agents and Business Officials

5. Your Special Report Sponsorship Package Includes. . .

* 3 Full-Page, 4-Color Tabloid Ads Within Special Report

* Direct Response Sales Leads - and contact information of
qualified K-20 decision makers requesting your Special Report

e Company sponsorship Callouts and Logo - on all 8 pages of
Special Report

Virlual deskiops offer ed-fech revolufion

* Bonus Distribution at Key Education Events such as FETC,
TCEA, NECC, ASCD, AASA, and more

* 5,000 Special Report Reprints - for your exclusive distribution _— ' e

* Promotion of your sponsorship in all public relations materials
related to eSN Special Reports

* Special Report Link - featured prominently on the home page of
our award-winning web site eschoolnews.com

* Exclusive Broadcast eMail Message promoting your special
report to the entire eSchool News database

FOR MORE INFORMATION

EAST- Barbara Schrader Patty Voltz ~ WEST- Paul Turchetta  PUBLISHER- Gregg W. Downey
bschrader@eschoolnews.com pvoltz@eschoolnews.com prturchett@aol.com gdowney@eschoolnews.com
1-800-394-0115 x 163 1-813-991-4099 1-310-540-3344 1-800-394-0115 x 107




2009 eScuooL NEws

PRINTAdvertising
Smart Start/Line Listing Program

Reach the K-20 buying elite — for as little as $330 per month!

Put your brand, tagline, and more in front of some 600,000 K-20
decision makers in the K-20 Technology Solutions Center
MARKETPLACE, part of the eSchool News Network.

Schedule display classified advertising in the nation’s No. 1 ed-tech
print newspaper, eSchool News, as well as the world’s No. 1 ed-tech
publication web site, eSchool News Online.

Keep your brand front and center while you develop your customer
base and gear-up for a more intensified marketing program in
eSchool News. Your “Smart Start” ad will appear first in print in
eSchool News,

then on the companion website, eSchool News Online
(http://www.eschoolnews.com).

Ad Specifications

i et by fnadety AN
[P P T

Ad Size: 3” width x 2.5” height

Color: 4C Materials

-See Rate Card for further details.

Frequency Amt per month

12x $330 Net/month
Ox $400 Net/month
6X $460 Net/month
3x $530 Net/month
1x $620 Net/month

Please contact Lee Calloway at
1-800-394-0115 x131 for more information.

FOR MORE INFORMATION

EAST- Barbara Schrader Patty Voltz ~ WEST- Paul Turchetta  PUBLISHER- Gregg W. Downey
bschrader@eschoolnews.com pvoltz@eschoolnews.com prturchett@aol.com gdowney@eschoolnews.com
1-800-394-0115 x 163 1-813-991-4099 1-310-540-3344 1-800-394-0115 x 107
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Competitive Analysis

How eSchool News Keeps Your Marketing on Target

100% Editorial Focus on Education Technology
Percentage of Direct Personal Requestors: 72.7%
Circulation Reach and Page Rate: Most Efficient in the Field
Cost Per Thousand: Most Efficient in the Field

The potent blend of large circulation and small out-of-pocket costs makes
eSchool News the best marketing combination available to ed-tech providers
and their agencies.

Publication Circulation 7" x 10", 1x Rate, gross

eSchool News 90,201 / BPA Nov/Dec 08 | $8,600
Campus Technology 50,120 / BPA June 2008 $8,740
Scholastic Administrator | 100,000 / BPA Dec 2007 $9,031
T.H.E. Journal 90,252 / BPA June 2008 $9,520
District Administration 73,025 / BPA June 2008 $10,616
Technology & Learning | 100,000 / ABC June 2008 | $11,150

Conclusion: Why is eSchool News America’s No. 1 ed-tech media buy? Simple: You
reach the K-20 buying elite while they're specifically focused on education technology.

You pay the lowest out-of-pocket cost and the lowest CPM in the field. And you showcase
your marketing message amid the critically important news and information K-20 decision
makers can’'t do without. It's a winning combination that serves your client or company well
and keeps your marketing program right on target!

FOR MORE INFORMATION

EAST- Barbara Schrader Patty Voltz ~ WEST- Paul Turchetta  PUBLISHER- Gregg W. Downey
bschrader@eschoolnews.com pvoltz@eschoolnews.com prturchett@aol.com gdowney@eschoolnews.com
1-800-394-0115 x 163 1-813-991-4099 1-310-540-3344 1-800-394-0115 x 107
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eSN Print Readership Survey*

How eSchool News Keeps Your Marketing on Target

89% of eSN readers are involved in buying ed-tech
products and services:

68% recommend or approve products for purchase
59% determine needs

32% evaluate specifications

26% give final authorization

/0% have taken action as a result of an ad they’ve seen in
eSN within the last 12 months:

53% have visited advertisers’ web sites
35% have discussed ads with others
23% have recommended an advertiser’s product or service

96% of readers say eSN is valuable to their work

99% of readers say eSN is “credible”; 99% say it's
“informative”; 97 % say it's “useful”; and 91 percent
say it's “authoritative”

*Excerpted from a study by McDonald Research Group.

FOR MORE INFORMATION

EAST- Barbara Schrader Patty Voltz ~ WEST- Paul Turchetta  PUBLISHER- Gregg W. Downey
bschrader@eschoolnews.com pvoltz@eschoolnews.com prturchett@aol.com gdowney@eschoolnews.com
1-800-394-0115 x 163 1-813-991-4099 1-310-540-3344 1-800-394-0115 x 107
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eSN Print Readership Survey* con't...

How eSchool News Keeps Your Marketing on Target

Which publications do K-20 decision makers find useful?

eSchool News
Technology + Learning
Edutopia

T.H.E. Journal

District Administration 37%

Scholastic Administrator 29%

93%
58%

49%
48%

0 10% 20% 30%

40%

50% 60% 70% 80% 90% 100%

Key demographics of eSN readers—
most are experienced educators from large schools or districts:

Years in education

21 or more 53%

16-20
18%

1115
/6-10 15%
0-5 39 “11%

EAST- Barbara Schrader
bschrader@eschoolnews.com
1-800-394-0115 x 163

Size of district

2,500 or more
students 69%

1,000 to 2,499
students 16%

Less than 1,000
students 15%

*Excerpted from a study by McDonald Research Group.

FOR MORE INFORMATION

PUBLISHER- Gregg W. Downey
gdowney@eschoolnews.com
1-800-394-0115 x 107

Patty Voltz
pvoltz@eschoolnews.com
1-813-991-4099

WEST- Paul Turchetta
prturchett@aol.com
1-310-540-3344
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Plans to Purchase

Percentage of readers who plan to buy these technology services
within the next year:

Category eSchool News | eSN Online
Special-ed software 53% 44%
Administrative software 49% 39%
Communications technologies 50% 43%
Computers & peripherals 86% 79%
Curriculum software 68% 67%
Furniture 51% 44%
Facilities/infrastructure 39% 32%
Food service software 33% 30%
Presentation systems 66% 57%
Professional development 74% 69%
Safety/security technologies 56% 48%
Transportation software 25% 21%

*Excerpted from a study by McDonald Research Group.

FOR MORE INFORMATION

EAST- Barbara Schrader Patty Voltz ~ WEST- Paul Turchetta  PUBLISHER- Gregg W. Downey
bschrader@eschoolnews.com pvoltz@eschoolnews.com prturchett@aol.com gdowney@eschoolnews.com
1-800-394-0115 x 163 1-813-991-4099 1-310-540-3344 1-800-394-0115 x 107
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AWARDS

Help recognize the very best throughout
the year with our numerous award
sponsorship opportunities.

Become a sponsor of an eSchool News award program and
receive extensive branding and market coverage!

Sponsorship Benefits

Corporate goodwill, brand identification, and prestige
through extensive and repeated image reinforcement with
the more than 600,000 education technology buyers who
read and visit eSchool News and eSchool News Online
each month

e Featured role in a months-long, multimedia program

showcasing student video in the nation’s schools, Example of Awards Process

community colleges, and universities. . .
y g (tailored to suit each sponsor’s needs):
Open-Rate Value: Unavailable except to sponsors

* Customized eMail marketing program delivering £y (B @l @A ue ey ETiEs (e

your exclusive message to more than 70,000 (I\J/Inohr:]tef{ eJI\_/I/;II LA BRI PRI )
ed-tech buyers. S
Open-Rate Value: $6,250 2.Post video clips for community voting

) ) ) ] (with sponsor banner), Month 3/4
* Opportunity to showcase your products in a high-profile,

high-status national awards program that will be covered 3. Announce finalists, select winners
by major news media at the seat of national government. (print and online with accompanying
Open-Rate Value: Unavailable except to sponsors L

4. Produce awards ceremony
Extensive print-advertising exposure (luncheon, breakfast) at appropriate
3 four-color, full-tabloid pages within a special, conference or in D.C., San Francisco,
three-part editorial series on integrating video into Chicago, etc...
the curriculum in the Educatiop Ir’1 Focus department 5. Carry awards coverage (print and
of eSchool News, North America’s No. 1 ed-tech online with tab print page ad.)
newspaper. Month 8

Open-Rate Value: $24,000 .
pen-Rate Value: $ 6. Archive program on eSchoolNews.TV,

Extensive editorial exposure Awards Library, Month 7/11
Inclusion in two major eSchool News feature articles. 7. Make DVD available for sponsor's
Open-Rate Value: Unavailable except to sponsors site, sales force, resellers, etc...,

Months 7 to Perpetuity
...continued on next page

FOR MORE INFORMATION

EAST- Barbara Schrader Patty Voltz ~ WEST- Paul Turchetta  PUBLISHER- Gregg W. Downey
bschrader@eschoolnews.com pvoltz@eschoolnews.com prturchett@aol.com gdowney@eschoolnews.com
1-800-394-0115 x 163 1-813-991-4099 1-310-540-3344 1-800-394-0115 x 107
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AWARDS con't...

Extensive online-marketing exposure

300,000 banner impressions on the minds of education
technology buyers who visit eSchool News Online.

Open-Rate Value: $24,900

» Corporate recognition as Sponsor of an Awards micro-
site at the world’s No. 1 ed-tech publication web site —
eSchool News Online.

Open-Rate Value: $9,500

¢ Qualified leads with full-contact information on the
registered education technology buyers who visit the
Awards micro-site.

Open-Rate Value: Unavailable except to sponsors

* Comments from your corporate representative during
the Awards Ceremony.

Open-Rate Value: Unavailable except to sponsors

* Full-page, four-color advertisement in the souvenir
program book at each attendee’s place setting.

Open-Rate Value: $700

* Photo Opportunity —corporate representative
photographed with each winning team.

Open-Rate Value: Unavailable except to sponsors

* Reproduction of award and matted photo of
presenter and award winners.

Open-Rate Value: $350

Total value of Sponsor benefits
at open rates: $65,700

SPONSORSHIP FEE:

$39,000 net per exclusive category

Sponsors pay for all travel, expenses, and
accommodations for their corporate representatives

EAST- Barbara Schrader

Patty Voltz

Example of Awards Process
(tailored to suit each sponsor’s needs):

1. Issue call for video entries (print,
online, eMail with accompanying ads),
Months 1/2

2.Post video clips for community voting
(with sponsor banner), Month 3/4

3. Announce finalists, select winners
(print and online with accompanying
ad), Month 5

4. Produce awards ceremony
(luncheon, breakfast) at appropriate
conference or in D.C., San Francisco,
Chicago, etc...

5. Carry awards coverage (print and
online with tab print page ad.)
Month 8

6. Archive program on eSchoolNews.TV,
Awards Library, Month 7/11

7. Make DVD available for sponsor's
site, sales force, resellers, etc...,
Months 7 to Perpetuity

FOR MORE INFORMATION

WEST- Paul Turchetta  PUBLISHER- Gregg W. Downey

bschrader@eschoolnews.com pvoltz@eschoolnews.com
1-800-394-0115 x 163 1-813-991-4099

prturchett@aol.com gdowney@eschoolnews.com
1-310-540-3344 1-800-394-0115 x 107
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Print Specifications

Display Advertising Sizes
Tabloid Pages

Mechanical Requirements
Folded Trim Size: 10 34" x 141/2"
Bleed Size: 111/4" x 15"

Live Image Area: 10" x 14"
Doubletruck/Spreads

Live Image Area: 20 34" x 14"

: e " " Full Page- 3/4 Page 1/2 Page
Trim Width: 211/2" x 141/2 O X1 T X34 (Horizontal)
Bleed Size: 22" x 15" 9%" x 6%"

Electronic Submission
CD: Including all fonts, images and support files

Supported File Types
PRESS READY PDF

MAC BASED- Quark 6.5, TIFF file at 300dpi or higher at actual size, V2 Page U3 Page V4 Page

EPS files with all fonts changed to outlines. (Vertical) 4%" x 97" (Horizontal)

A color proof is required for all electronic submissions. A" x 137 49" x 67"

Terms & Discounts

Prepayment required on first insertion. Net 30 days. Advertisers billed at contract rate who fail

to fulfill contract terms will be short-rated. Contract discounts/commissions are canceled if

account is not paid within 45 days of invoice date. Cancellations are not accepted after the

closing date. Rates and conditions are subject to change without notice. -
1/4 Page 1/8 Page

General Policies (Vertical) 4% x 37"

The forwarding of an insertion order or space contract shall be construed as acceptance of all rates 27 X 135"

and conditions set forth in this rate card. The publisher shall not be bound by any conditions,

printed or otherwise, appearing on order blanks, in agency forms, with copy instructions, or 2

otherwise that conflict with the provisions of this rate card. Acceptance of all advertising is subject ‘]u nior Pa‘ges

to publisher’s approval and agreement by the advertiser to indemnify and protect the publisher (Mag azine Format)

from the loss or expense on claims or suits based upon contents of such advertisements. This

includes suits for libel, plagiarism, copyright infringement, and unauthorized use of a person’s

name or photograph. The publisher does not assume liability for publisher errors in any

advertisement beyond the cost of the space occupied by the individual item in which the error

appeared. All claims must be made within 10 days of publication. No rebates allowed for errors

in key numbers or other type set by publisher. Tear sheets included with bill only upon request. -

Any advertiser under contract not supplying new ad material by closing date will have previous

ad repeated. All agreements are subject to labor disputes, accidents, fires, or other contingencies Full Page Jr. 2/3 Page Jr. 1/2 Page Jr.
7" x 10" 4%" x 10" 7" X 47"

beyond the publisher’s control. Further, the publisher shall not be liable for failure to publish an
advertisement. Any deliberate attempt to simulate the publication’s format is not permitted, and
the publisher reserves the right to place the word “advertisement” at the top of copy which, in
the publisher’s opinion, resembles editorial matter.

Ad Agency Commission & Past Due Charges

Agency commission is 15 percent of gross to recognized agencies on space and color if total
amount due is paid in full within 30 days of insertion date. The advertiser and its advertising
agency, if there is one, are jointly and severally liable for payment of all monies due and
payable to the publisher. Commissions not allowed on other charges such as production costs,
conversions, typesetting, reprints and copyrighting. A charge of 11/2 percent per month

(18 percent per year) will be made on all unpaid balances 30 days old or older.

EAST- Barbara Schrader
bschrader@eschoolnews.com
1-800-394-0115 x 163

Patty Voltz
pvoltz@eschoolnews.com
1-813-991-4099

1/3 Page Jr.
4%" x 41R"

WEST- Paul Turchetta
prturchett@aol.com
1-310-540-3344

1/4 Page Jr.
3" x A"

FOR MORE INFORMATION

PUBLISHER- Gregg W. Downey

gdowney@eschoolnews.com
1-800-394-0115 x 107
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PRINTAdvertising

Print Rates
Cover Rates 4/C
Frequenc 1x 3X 6Xx 9x 12x
Inside Front $14,200 $13,500 $13,000 $12,100 $11,700
\ Inside Back $13,200 $12,500 $12,000 $11,400 $10,900
Outside Back  $16,000 $15,400 $14,500 $13,800 $12,000
Tabloid Spreads 4/C
Frequenc Ix 3X 6X 9x 12x
Spread $17,400 $16,700 $15,700 $14,600 $13,200
Tabloid Pages 4/C
Frequenc 1x 3X 6Xx 9x 12x
Full Page $11,100 $10,500 $9,800 $9,000 $8,600
\ 3/4 Page $9,700 $9,000 $8,600 $7,600 $7400
1/2 Page $8,100 $7,400 $7,200 $6,600 $6,300
\ 1/3 Page $7,200 $6,600 $6,400 $5,800 $5,600
1/4 Page $6,300 $5,800 $5,600 $5,200 $5,000
\ 1/8 Page $4,400 $4,200 $4,000 $3,700 $3,600
Junior Pages 4/C (Magazine Format)
Frequenc 1x 3X 6Xx 9x 12x
Full Page Jr. $8,600 $8,300 $7,700 $7,300 $6,900
‘ 2/3 Page Jr. $7,600 $7,200 $6,800 $6,400 $6,200
1/2 Page Jr. $7,200 $6,600 $6,400 $5,800 $5,600
‘ 1/3 Page Jr. $5,200 $4,800 $4,700 $4,600 $4,400
1/4 Page Jr. $4,700 $4,400 $4,300 $4,000 $3,900
Smart Start Rate 4/C
Frequenc 1x 3X 6Xx 9x 12x
3" x 25" $620 $530 $460 $400 $330
Publisher will create standard format ads at no cost. First payment must precede initial listing. No agency discount.
—net pricing

Insert Rates
Insert rates are quoted on an individual basis. Please call for further information.

Black & White Rates Available— Pilease call for further information.

FOR MORE INFORMATION

EAST- Barbara Schrader Patty Voltz ~ WEST- Paul Turchetta  PUBLISHER- Gregg W. Downey
bschrader@eschoolnews.com pvoltz@eschoolnews.com prturchett@aol.com gdowney@eschoolnews.com
1-800-394-0115 x 163 1-813-991-4099 1-310-540-3344 1-800-394-0115 x 107




2009 Print Insertion Order

ADVERTISER AGENCY

Company/Organization

Contact

Address

Telephone

Fax Number

Email

Billing Contact

Issue & Publication

[]Jan ‘09 [ Apr ‘09 [ ] July '09 [ ]Oct ‘09

[ ] Feb ‘09 [ ] May ‘09 [ ] Aug 09 [_INov /Dec ‘09
[ ] Mar 09 [ 1Jun 09 [ ] Sept 09

NOTES:

Ad Specifications :
Ad Size: Color 4C Position: Materials: New Frequency:

Ad Rate:

Billing Instructions:

Credit Card Type: D MasterCard DVisa D American Express

CC Number: Expire Date:

Authorized Signature:

Materials: Send to chopson@eschoolnews.com & printads@eschoolnews.com
FTP Delivery: www.eschoolnews.com/mediakit/uploadimage

Remarks:
All rates and regulations specified in Publisher’s current rate card are in full effect with this agreement unless other-
wise specified and agreed to in writing by both parties. Cancellations are not accepted after the closing date **

Please sign and return acceptance copy promptly.
Authorized Signature: Date:

eSchool News Representative: Date:

eMail or Fax Insertion Orders to: Lee Calloway |Icalloway@eschoolnews.com / Fax 301-913-0119
Send Print Creative to: printads@eschoolnews.com and chopson@eschoolnews.com
eSchool News ¢ 7920 Norfolk Ave, Ste 900 ¢ Bethesda, MD 20814
1-800-394-0115 x131 » Fax:301-913-0119

Questions? Call the Sales Administrator: Ms. Lee Calloway, Icalloway@eschoolnews.com ¢ 1-800-394-0115 x131




